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Introduction

At the forefront of Al research and
innovation, the Idiap Research Institute
blends scientific excellence with a
human-centric approach.

Our visual identity reflects the Institute’s mission: advancing rigorous
research, fostering collaborative innovation, and translating scientific
discoveries into real-world impact. More than a logo, the Idiap brand
represents a commitment to scientific excellence, responsible Al, and
meaningful societal impact.
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Log Otype The primary logo featuring the tagline “Research Institute” must always be
. used as the default version for all official communications to clearly establish
M alin Usage our identity. Secondary logo variations are detailed on the following pages.
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Logotype
Secondary usage

Secondary variations include versions with alternative baselines tailored for specific
contexts. The french baseline is intended for local communication when addressing an
exclusively French-speaking audience. The simplified, baseline-free logo is designed
exclusively for extremely small scales where readability is critical (such as social media
avatars, favicons, app icons, stamps etc). These alternatives are not mandatory. They are
optional variations to be selected depending on context.
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L t To maintain visual impact and clarity, the logo must always be surrounded
ogotype " .

by a minimum area of empty space, free from any other graphics, text, or
Clear Space page edges. This exclusion zone is defined by the width of a “O”.
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CO[O rs Our colors palette balances scientific rigor with digital energy. Core Black and Neural Grey
provide an institutional foundation representing academic excellence, while Pulse Blue
injects life and vibrancy. Finally, Clarity Blue serves as a secondary supporting tone to
bring balance and clean visual hierarchy to our layouts.

Neural Grey Core Black Pulse Blue Clarity Blue

RGB 237 237 237 RGB 033 033 033 RGB 023 092 247 RGB 000 174 255

HEX #EDEDED HEX #212121 HEX #175CF7 HEX #OOQAEFF

CMYK 000 000 000 010 CMYK 000 000 000 100 CMYK 100 073 000 000 CMYK 075 000 000 000
PANTONE® 50% COOL GRAY 1 C/U PANTONE® BLACK 6 C/U PANTONE® 293 C/U PANTONE® 299 C/U

132 204 255

RGB

HEX #84CCFF

CMYK 047 007 000 000
PANTONE® 290 C/U

RGB 203 233 255

HEX #CBEO9FF

CMYK 023 002 000 000

PANTONE® 642 C/U



Typog raphy To mirror our scientific precision, our brand relies on the Geist font family. A modern typeface specifically
engineered for developers and designers. We use Geist (sans serif) as our primary typeface for headings
and body text to deliver clean, highly readable, and professional communication across digital and print
mediums. It is paired with Geist Mono (monospace) for data, technical callouts, and secondary accents.
The pairing perfectly balances academic rigor with cutting-edge digital aesthetics.

DOWNLOAD FONTS

GEIST GEIST MONO
BOLD BOLD
MEDIUM MEDIUM
REGULAR

REGULAR

Aal23 Aal23
Aal23 Aal23
Aal23 Aal23



https://fonts.google.com/share?selection.family=Geist+Mono:ital,wght@0,100..900;1,100..900|Geist:ital,wght@0,100..900;1,100..900

Graphic assets

IDIAP GRADIENT

Our visual storytelling relies on a distinct combination of fluid gradients and a binary pattern, forming a
flexible toolbox rather than a fixed set of rules. Moving seamlessly through our brand palette, the gradients
represent the continuous flow of knowledge and the transformation of raw research into societal impact.
We also use a pattern of 1s and Os, an intentional echo of our core logotype. By combining these two
elements, we create arich, textured digital canvas that makes our layouts instantly recognizable, ensuring
our materials feel alive, technical, and forward-looking without ever losing academic credibility. These
assets form a flexible toolbox rather than a fixed set of rules. The examples shown here are not exhaustive.
Please refer to the Brand in action page for further inspirations.

IDIAP BINARY PATTERN
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B rand Ta aCt|0n !dlap s identity tran.slates onto real-world touc_h|c.>c.)|nts, from cor_porate stationery to dlgltal.
interfaces. These visuals demonstrate the flexibility and visual impact of our brand guidelines,
ensuring consistency and vibrancy across all physical and digital mediums.

Getting started
with us.

@ DEDICATED SUPPORT

We understand the complexities of relocation and offer
dedicated support for visa and health insurance
processes. To make your move even easier, the Institute
features studio apartments for staff, to begin your
journey stress-free.

() FREE FRENCH LESSONS

The official languages of Valais are French (spoken
locally) and German. While English is our working
language, learning French offers the opportunity to
immerse yourself in the rich local culture. To support this,
we provide free French lessons for staff and their

partners.
s1e
-,?; NEARBY ACTIVITIES

Located 1h30 from Geneva Airport, the region offers
connections to the rest of Switzerland and Europe, plus
year-round outdoor activities — from summer hikes to
winter skiing in world-famous resorts such as Verbier

and Zermatt.
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Lorem ipsum dolor sit amet,
consectetur adipisicing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua.




Brand in action
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Brand in action

RUE MARCONI 19
1920 MARTIGNY
CH-SWITZERLAND

SECRETARIAT@IDIAP.CH
+41 27 721 77 11

idiap

RESEARCH
INSTITUTE

RUE MARCONI 19
1920 MARTIGNY
CH-SWITZERLAND

sy idiap s

Monsieur

John Doe

Rue de 'Exemple 99
9999 Exemple

Concerne
Nouvelle identité visuelle

Martigny, le X.X.2026

Dantiumqui conem alis acculla ccuptae laccupta vellorest, cus.

Erspienis veni sapiciur, sequia sint illam ventem quas aut apiti reped quiam hilia con et inulpa sit,
nihitatatiam faceaquis aborunt ioreped quident, cus erspid quam repero eossit liassim illit, sa sa-
perro est, sequi omnist, coration cuptam et volo ea dent, nus, utes andi audanihit, que autae volo
temoluptatio optatur, sit, nonsequatusa cusdand ellore aut ipitam restem aliqui blandi quamus
volorenis delitae. Nam quia consequam et reprore paruptaqui toribeaqui sam escium nobitatur aut
iureperrum que asimin reicit labore doluptatia sum que ma quatur moloriam dolore nient, sit vendam
rem adigene por aut laut audam quiam, aut adistrunt aut modi ut alia consent iducimo distiorerro
quam nist ea voluptatis maxim fugitiam estionet expliquia sum as elecessimi, volori dolorem faceat
adia sitio ipsam cus.

Fugia es quasimo mi, inusapit et qui consed quatusc illuptam quis vsolupta quasim fugia qui nos
magnim ipsum nonse nienducitam, idebiti volut que escieniendam qui alitibe arupient autatqui re
plitior magniet aute nonsero consequam ressim recatur moluptate nitatibea nam aperum eostruntio
exeratent que officabo. Nem eos reprore quundiscid unt as ut la et res esti untur?

Tianit explibus, sitassint quam quias non conest eum quatus delitiora pro to conet officit, quae.
Xeribust, sit odis nusdae prat.

Endae cus nihitiis vollorum, sam earchillabo. Que nient pores in re nonsectatur? Udae et et ation
porepuditis dicabore, autam con cuptate mperum quiduci lluptatem quatium ius ratiatibus, alit, que
necus.

Ehendant, ide di odia nos ditatur as nusae nonsed moleceati debit quis est atur, cus dolor ma natur
autatur solor aut aut veligna tumque volliquam, nobis sam, veriam quaeperi omnient, noneculparum
ex et lit quae vellit, occatur, guamus.

Pérnom Nom



Thank you

If you have any questions or need guidance on applying these guidelines,
please contact OCTANE at info@octane-com.ch. We are here to help you
bring the Idiap brand to life flawlessly.

IDIAP RESEARCH INSTITUTE RESEARCH
EggeMaigﬂéN%{g(SWITZERLAND) Id Iq p INSTITUTE
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